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Manulife is a leading international financial services group that helps people achieve their
dreams and aspirations by putting customers’ needs first and providing the right advice
and solutions.
What we offer
We provide solutions to individuals and business owners, mainly through
independent advisors. Group life, health, disability and retirement solutions
are offered to Canadian employers through consultants, brokers and
independent advisors. We also provide international employee benefits
management to multinational corporations. Life, health and specialty
products, such as travel insurance are also offered.
Almost 9,000 active
Canadian employees
(as at March 31, 2017)

Promoting health and wellness worldwide

Awards & recognition

Canadian Division Assets under
Management $269.9 billion
(as at March 31, 2017)

Recent highlights
Manulife First Again With Insurance
Innovations
Manulife Employees in Canada Receive
$10,000 Per Year in Mental Health Benefits
Manulife Investments Announces
Partnership with Dimensional Fund Advisors
to launch Multifactor ETFs
Canadians’ financial stress continues to affect
their health: Manulife Financial Wellness Index
Canadians’ Confidence in Balanced Mutual
Funds Climbs 10 Per Cent in One Year;
Highest Level Since 2011
Canadian Division headquarters
500 King Street North
Waterloo, Ontario, Canada
N2J 4C6

Investing in our communities
Helping the citizens of Montreal stay active and
healthy with 6,200 bikes and 540 stations.
This year is Canada’s 150th birthday and Manulife is
a premier corporate partner of the ParticipACTION
150 Play List, encouraging Canadians to get active.

Proud supporter of the Cooking Toward
Independence program, which will provide 1,500
young people transitioning out of the child
welfare system tailored cooking, food budgeting
and nutritional workshops, as well as help them
enroll in physical fitness activities.

www.manulife.com
linkedin.com/company/manulife‑financial
@ManulifeNews
facebook.com/manulife
@Manulife

Providing academic, financial, social and one-onone support to young people from low-income
communities. The program has resulted in an
increase in high school graduation rates by an
average of 85 per cent.
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